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	COMMUNITY MULTIMEDIA CENTRES
	UNESCO describes community multimedia centres (CMCs) as follows: 

A CMC combines community radio by local people in local languages with community telecentre facilities (computers with Internet and e-mail, phone, fax and photocopying services).



	COMMUNITY RADIO
	AMARC, the World Association of Community Broadcasters, describes community radio as follows:

When radio fosters the participation of citizens and defends their interests; when it reflects the tastes of the majority and makes good humour and hope its main purpose; when it truly informs; when it helps resolve the thousand and one problems of daily life; when all ideas are debated in its programs and all opinions are respected; when cultural diversity is stimulated over commercial homogeneity; when women are main players in communication and not simply a pretty voice or a publicity gimmick; when no type of dictatorship is tolerated, not even the musical dictatorship of the big recording studios; when everyone's words fly without discrimination or censorship, that is community radio.



	SAMPLE RATE
	A sample is simply a snapshot of a sound at a given point in time. The sampling rate is a measurement of how many snapshots are taken. The best example is a movie camera that takes 24 still photographs per second. When they are played back at a certain speed in the cinema, the result is like real life. Each frame of film is a sample; 24 frames per second is the sampling rate. If you reduce the number of frames per second, the film would look like a sequence of still images.
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