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	AUDIENCE
	The number and kinds of people listening to a radio program, classified by their age, sex, income, etc.



	AUDIENCE RESEARCH
	Gathering information about the target audience.



	COVERAGE
	The percentage of radio households that can tune into a station because they are within range of the signal.

 

	LISTENERS CLUBS
	Some community radios organize their listeners into groups. These groups can be organized around similar interests or physical proximity.



	PARTICIPATION
	Taking part to varying degrees in organizations or structures. Participation can be total (decision making) or partial (implementation, influence).



	PEOPLE METER
	An electronic metering device attached to a TV set to measure tuning status (set on/off, channel, time, and duration of tuning) as well as demographic data (who is watching). Household members and their guests push buttons to identify themselves.

[Definition from Nielsen Media http://www.nielsenmedia.com/glossary/terms/P/P.html]


	SEVEN DAY DIARY


	Self-recording diary method used to estimate radio audience.



	TARGET AUDIENCE
	The desired or intended audience for a specific program.
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