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Trainers' notes: Introduction to Audience Participation in Community Radio

Developed by: AMARC

	Introduction
	Introduction to audience participation in community radio.


	Timing/duration
	3-4 hours.


	Content outline and main topics covered

	· Participation of the community in programming

· Who participates?
· Levels of participation

· Steps towards ensuring community participation

· Knowing your audience
· Data about the population

· Data about audiences

· Audience research methodologies



	Target audience
	Community radio managers and practitioners working in the programming and marketing departments.



	Prerequisite skills/knowledge
	A general understanding of community radio principles, community stakeholders, radio programming.



	Unit objectives/expected outcomes
	By the end of the unit participants should be aware of ways in which to involve community members in their stations, and of basic techniques in audience research.


	Pre-workshop activities
	-


	Notes on using exercises
	Get participants to discuss exercises 1-3 in pairs and report back to the group for general discussion.


	Resources included with unit
	· Trainers notes

· Handout
· PowerPoint presentation

· Glossary

· List of additional resources

· Workshop evaluation form
· Materials evaluation form
· Copyright statement



	Additional trainer resources
	-

	Equipment needed
	Projection equipment. Flip chart and paper.

	Comments
	-
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