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About this document

These materials are part of the Multimedia Training Kit (MMTK). The MMTK provides an integrated set of multimedia training materials and resources to support community media, community multimedia centres, telecentres, and other initiatives using information and communications technologies (ICTs) to empower communities and support development work.
Copyright information

This unit is made available under the Creative Commons Attribution-NonCommercial-ShareAlike License. To find out how you may use these materials please read the copyright statement included with this unit or see 

http://creativecommons.org/licenses/by-nc-sa/1.0/legalcode 

Introduction

The media have a vital role to play in the fight against HIV/AIDS, in promoting understanding of what fuels the HIV/AIDS epidemic in different countries, and in reducing stigmatization of and discrimination against those affected by HIV/AIDS. But in order to sensitize and maintain the interest of the public, policy makers, politicians, and healthcare workers, the media must constantly search for new types of stories, to bring a fresh perspective and increased coverage. An excellent source of new stories and reports is HIV/AIDS research, a vast and important enterprise that strives to improve understanding of HIV/AIDS and to create new tools and strategies for HIV/AIDS prevention, treatment and care. Effective communication about HIV/AIDS research through the media therefore also provides an avenue of hope for the future. Yet many journalists and other communicators shy away from reporting about HIV/AIDS research because they fear they will not understand its jargon, concepts and processes, or because they are hampered by a lack of accessible information and resources. 
As with any form of science reporting, the most important qualities to have for effective HIV/AIDS communication are enthusiasm and curiosity rather than a detailed knowledge of the subject. In SciDevNet's "How to become a science journalist" KS Jayaraman writes: 
"A detailed knowledge of science is not necessarily the most important requirement. Most editors agree that the formula for a good science writer is 80 per cent good journalism plus 20 per cent aptitude to learn and communicate science."
 
In this unit we will discover new strategies for journalists to find HIV/AIDS stories, develop them for different outlets, and persuade editors to publish them. We will also explore new ways for information officers to draw the media's attention to HIV/AIDS issues. For all types of communicators, we will consider how to overcome workplace obstacles to HIV/AIDS reporting, including the role of the “information gatekeeper”.
Choosing the story 

Journalists may encounter potential stories at any time, anywhere, and the key to success is realising what makes a story, and for whom. 

Take a look at the following advice on “what makes news ‘news’”:

	What makes news “news?”

There are two things that make news “news”. 

The first is novelty. Yesterday’s news is old news. You never see a newspaper reporting news from two days ago. The exception is weekly or monthly publications, which can legitimately refer to an event happening “last week” or “last month”, respectively, because it is the first opportunity that the publication has had to report on the news. 

The second is significance. Something new isn’t news by definition. There are two questions to ask at this point. Is it relevant to the reader or audience, and is it important to them? 

Both novelty and significance require an awareness of context. Sometimes the context is obvious, for example when there is a new diagnostic test or a new treatment for AIDS. But on other occasions, the context is less obvious. 

For example, at the international conference on AIDS in Barcelona in 2002, it was claimed that a vaccine against AIDS would be developed within the next five years. But the context – that the person making the statement was the head of a drug manufacturer that had vested interest in making such a statement to reassure his shareholders – sheds a different light on the story. 

News should also have an element of the unexpected. We have to know what is expected to know what is unexpected. For example, “HIV-infected man develops AIDS after 10 years without treatment” is expected. “HIV-infected man stays healthy for 20 years without treatment”, is not (or, at least, is highly unusual). 

 There are four types of unexpected stories: 

· “The arrival”. For example, the virus that causes a newly described disease – such as the Sudden Acute Respiratory Syndrome, or SARS – is described. 

· “The jump”. Scientific breakthroughs fall into this category. Jumps in papers published in journals such as Nature and Science tend to be bigger and more significant than in other journals. 

· “The twist”. This is a new direction in a story that has been followed for some time. Concern about the emergence of drug resistant strains of HIV is an example. If it is already known that a certain percentage of HIV-infected patients, treated with a particular drug, are likely to harbour drug-resistant virus within a certain period of time, it is not news. But if the study shows that drug-resistant HIV is appearing in patients twice as quickly as was previously thought, then it is a ‘twist’ in the story, and it is news. 

· “The collision”. This occurs when two positions collide. The decision to go ahead with a clinical trial of an HIV vaccine may provide an example. Many scientists want to see the number of vaccine trials increase because they believe that this is the only way to obtain information about a vaccine's potential usefulness. This may be despite the concerns of others, that there is insufficient information from animal studies about how the vaccine is likely to work, or to what extent the vaccine is tailored to the type of HIV strain to which local volunteers are likely to be exposed. 

There are two types of “strong stories” that are particularly prized by journalists. The first is a story that makes a name for a journalist; a story that the journalist has got hold of before his or her colleagues. The second type of strong story usually involves either prior information of an event (known as “the leak”) or exclusive information about an ongoing story (known as “the exclusive”). These are generally stories that people are tying to keep under wraps. One of the key roles of a good journalist is to find out this kind of information. A leak is often motivated by a sense of journalistic pride rather than by the public interest. The leak and the exclusive can combine in the journalist’s holy grail, the scoop. 

In all cases, good journalism requires good research. This applies not only to exclusives, but also to standard stories. 




Journalists should:

· Keep track of new developments – the Internet is an excellent tool to follow events and updates from reliable sources.
· Consider a variety of sources for stories, including the announcement or publication of research results, such as for vaccine trials or new treatments; reports, such as on surveillance of infection and disease in the population, policy announcements or official statements on scientific issues.

· Remember that the personalities and views of scientists can also make fascinating “profiles” for feature articles or reports, giving a more personal and human perspective to the process of research.

· Be alert for unexpected story leads. It may be that a casual remark by an HIV/AIDS investigator during a seminar or discussion could inspire a news story, feature or profile. 

· Build up rapport with scientists, beginning with an introductory visit that is not necessarily to request stories or information but simply to express an interest in reporting on their research in future. Then follow this up with further visits and telephone calls in order to find stories, or recommendations for other contacts.

	Preparing for an interview with a scientist

· Do basic background research on the topic before the interview
· Be armed with basic interviewing skills

· Be prepared to make the extra effort to break the ice if a scientist appears shy

· Ask reasonable questions

· Be persistent with questions until information is properly understood

· Be ready to handle requests from scientists to read the copy before publication

· If technical jargon is used, tell the scientist frankly that s/he needs to simplify it, or else the reader will not understand.




Selling the story to the editor 

Journalists and other communicators often face similar hurdles when it comes to catching the interest of “information gatekeepers”. For journalists and reporters, the hurdles include the need to persuade their editor to take an HIV/AIDS story in preference to another story that is competing for the same page space or airtime. For information officers and other communicators, the hurdle may be the need to interest a journalist or editor in an issue that has so far received little attention, or getting a manager within their organization to agree to a press release or report. 

An example of an editorial barrier that has been the subject of discussion in India is that editors sometimes discourage local initiatives on science reporting, saying that journalists within the country do not write as well as science journalists based in the West, and they would rather republish news, e.g. from the New York Times science supplement. Reporters are advised to counter this by saying that if they are not encouraged to write on science issues, they will never develop. Also, because local science initiatives do not get mentioned in a broader global reporting scenario, it is important that editors encourage local science reporting to create a balance between domestic and global perspectives.

You may find it useful to read the tips in “Selling the Story to the Editor”, part of “Reporting on HIV/AIDS in Africa” by the African Women’s Media Center http://www.awmc.com/pub/p-4680/e-4681/. They highlight some of the greatest obstacles presented by editors, and strategies to overcome them. They include the perception that HIV/AIDS falls into the category of “soft” health and women’s issues reporting, or that HIV/AIDS is not a new issue and therefore not worthy of attention. 
Getting past the “information gatekeeper” 

In addition to the editor, the “information gatekeeper” may be any of many different individuals or factors inside or outside your organization. They may be:

· Reporters

· Editors

· Political establishments

· Owners of the publication and their influence on editorial and institutional policies

· Training skills and access to communication technology
· Lack of knowledge and resources – e.g. journalists are often not trained or equipped to report on science
· Social factors such as religion
· Religious organizations
· Lack of empowerment for women in the workplace
· Lack of incentives to increase coverage of particular issues, such as science
· Audiences and readers – their age, gender, lifestyle, tastes, prejudices, financial, social and educational status
Among the list of possible solutions for “getting past the gatekeeper” suggested at recent UNESCO/SciDevNet HIV/AIDS reporting workshops were
:

· HIV/AIDS awareness workshops for editors as well as reporters.
· New information sources – to provide “fresh” stories and maintain interest in HIV/AIDS in an audience that may already be desensitized and bored with exposure to certain issues.
· Greater access to information and communication technologies.
· Sponsorship for a column in a newspaper or a segment of a radio show.
· Negotiation for editorial independence where there is sponsorship.
· Consideration of different story sources and angles, including using as subjects: HIV/AIDS patients and family members, health workers, community organizations, government organizations and councilors. 

· Promotion of specialized HIV/AIDS reporters and the importance of developing rapport with communities affected by HIV/AIDS, and with editors.

· Rapport between communicators and experts, including scientists, to encourage communication about new developments. 

· Encouragement of stories that deal both with the role of traditional doctors and local people who depend on them, and with stories about scientific developments and interviews with orthodox medical doctors.
· More coverage of “positive” stories that engender a sense of hope, rather than only “negative” or sensationalist stories about HIV/AIDS that may generate good circulation in the short term, but may lead to distorted perceptions in the long term.

· Discussion of potential stories between journalists and their editors, so as not to waste time on an angle they may not wish to publish.
· Clear editorial brief to journalists, including number of words, to save excessive editing later.
· Good writing skills (and training for this) to ensure the acceptance of a story.
· Where strong cultural taboos and barriers exist about discussing and/or writing on topics related to sexual health, write in a manner that conveys the basic facts without offending the sensibilities of readers. For example, readers in South Asia are still not comfortable talking or reading about oral or anal sex, however relevant the context may be with regard to transmission of the infection.

Developing different story angles 

Journalists have many options for developing an HIV/AIDS story depending on the reporting medium (a broadsheet newspaper or a community radio station, for example) and the type of readers or audience (which will vary according to lifestyle, income, education, location, and so on). 

Consider the following tips, compiled at recent UNESCO/SciDevNet sponsored HIV/AIDS reporting workshops.

Journalists should:

· Produce balanced, unbiased reports.
· Be assertive about finding out background facts and information.
· Be aware of many different ways in which an HIV/AIDS story could be slanted - for example by considering the economic, political or social implications of a particular statistic, or the ethical implications of a new study or policy announcement.
· Consider the “human interest” angle of any new statistic or trend.
· Verify the claims made by people who say they are HIV-infected, e.g. by asking for proof of test results and contact details of doctors, as well as by asking specific questions about illnesses. There have been cases of people making false claims in order to gain public sympathy; in other cases people have, in desperation, falsely claimed to have been raped in order to gain access to free antiretroviral drugs. Such claims should still, of course, be treated with sensitivity and tact. However, it is important to note that such spurious claims would be far less likely in countries like India and much of Asia where fear, stigma and prejudice are so high that no one would falsely claim to be HIV positive. The reverse is much more likely to be true, with people hiding their HIV-positive status.
· If reporting about faith healers and traditional doctors, be sure to balance stories with comments from orthodox scientists and doctors about what evidence exists to support any claims.

· Consider what myths and misconceptions may be circulating in the community – how can these be dispelled?

Investigating controversial claims 
Journalists will find the Internet to be a valuable source of information and ideas about HIV/AIDS research. But they will also, from time to time, encounter promotional material masquerading as sound science, particularly in relation to the marketing of health supplements as treatment for HIV/AIDS, which have little or no scientific foundation.

A responsible journalist needs to maintain a critical eye for any claims of “cure”, or “prevention” of HIV/AIDS, and also for unjustified claims for new treatments:
· It's important to remember that there is as yet no scientifically validated cure for HIV/AIDS, and the only means of avoiding HIV infection is either sexual abstinence or use of condoms, for sexual transmission of HIV, or the use of clean needles, in the case of infection among intravenous drug users. Some products – including antibiotics – which are passed off as “cures” may simply be able to cure a particular opportunistic infection.
· Adopt a healthy scepticism about the following terms: “miraculous cure”, “breakthrough”, “foolproof”, “suppressed treatment” and “secret ingredient”.
· Insist on evidence of scientific trials about claims on indigenous medicines.

· Verify any claims with an independent scientific or medical expert.
Questions to ask a pharmaceutical company or private doctor that touts a product:

· Can you give some written information about the product?

· Is it approved by the relevant national authority?

· What uses has the product been tested for, and where are the results published?

· What are the side-effects or other risks of using this product?

Fact sheet 206 of the New Mexico AIDS Info Net, “How to spot HIV/AIDS Fraud” http://www.aidsinfonet.org/articles.php?articleID=206 provides the following definition: 
“HIV fraud is the promotion, advertisement, or sale of products that are supposed to diagnose, treat, or cure HIV when those products have not been proven to be safe and effective for those purposes.”
The fact sheet also gives advice that is useful to journalists and other communicators, as well as to patients, regarding criteria to use when judging a claim of “cure” or “treatment” for HIV/AIDS. These include the need for scientific evidence rather than just anecdotal stories. It also suggests the kind of people and organizations that could be consulted for independent views – such as an accredited HIV/AIDS physician, and a local or national organization involved in HIV/AIDS treatment and care – these often have helplines and press officers who can set up interviews with relevant experts for an independent comment.

Most importantly, it states that there is currently no known cure for HIV infection, and no vaccine, only approved drugs for controlling HIV in an infected person. Indeed, with regard to false claims for herbal remedies, it is also worth noting that some herbal remedies interfere with the action of approved antiretroviral drugs against HIV, as reported in the BBC news story to be found at http://news.bbc.co.uk/1/hi/health/637880.stm
	When undertaking investigative reporting, journalists should 
strive to expose…
· Deficiencies in official responses

· Persistent ignorance in the medical community

· Bureaucratic incompetence

· Misdirected priorities

· Corruption and misuse of funds

· Accountability of policy makers and institutes




Sensitive HIV/AIDS reporting: avoiding stigmatising language 

Language has a powerful influence on attitudes towards HIV/AIDS, and journalists are in an important position for ensuring that appropriate language is used in the media. Journalists should adopt language that is appropriate to their audience, avoid stigmatising terms such as “AIDS victim”, or “prostitute”, and translate technical terms accurately and clearly. “The Language of HIV/AIDS” from “HIV/AIDS reporting in Africa” by the African Women’s Media Center http://www.awmc.com/pub/p-4680/e-4681/ch-4694 offers guidelines on recommended terms and terms to avoid. 
	Some guidelines for sensitive reporting

Participants in the SciDevNet/UNESCO Kampala workshop (April 2003) discussed the following questions and came up with recommendations for sensitive reporting:

Group 1 
1. What are the main complaints that people living with HIV/AIDS (PLWA) raise about the media in relation to stigma? 

2. Are the complaints fair?

3. How can these objections be overcome? 

Group 2 

1. How can reporters influence their media houses to use more sensitive language when reporting about PLWA? 

2. Should journalists use a common language code, or be free to exercise self-regulation? 

3. What practical solutions can you suggest?

Group 1 answered that the main complaints from PLWA were that headlines and stories were often sensational and scare-mongering rather than analytical, and that journalists exploited people by refusing to share payment for a story. Payment may be justified, some suggested, to sex workers who lose income through time spent in interviews with journalists. Others argued that journalists should look elsewhere for new interviewees rather than give in to demands for money. PLWA were often stigmatized by being portrayed as sexually promiscuous. 

Group 1 recommended that reporters develop an ethical code, get to know the background and circumstances of PLWA, and portray PLWA in a positive light, rather than as “victims”.

Group 2 suggested that in order to avoid stigma, journalists and communication officers should influence the media to report more on, and “mainstream”, HIV/AIDS stories. Strategies for achieving this include attending international conferences, writing “positive” stories, talking to scientists for new story ideas and angles, and looking for HIV/AIDS angles in other stories. In Kenya, non-government organizations regularly invite newspaper editors to attend monthly breakfast meetings to get acquainted with the NGO interests and language. 

Group 2 also argued against having a language code and favoured instead that journalists exercise self-regulation and be flexible and sensitive to new trends. They also stressed the importance of alerting editors and sub-editors to changes in acceptable language, such as using “sex workers” instead of “prostitutes”, and to check sub-edited copy before publication. Internal guidelines and editorial meetings are another way to influence the use of appropriate language. Group 2 also called for better training and guidelines on ethical reporting on HIV and women, HIV and children, HIV and science. Each of these also offers new ideas and angles for stories.

Workshop participants also recommended that journalists should:

· Be sensitive towards interviewees and story sources – their family or friends may be dying of AIDS
· Take care to explain to interviewees why a particular story is needed



Writing a news story 

Style

The purpose of a news story about HIV/AIDS is to grab the readers' or listeners' attention about something that has just happened, or is happening now, that is relevant to them. A news story about HIV/AIDS should comply with the same basic rules of journalism as news stories about any other topic. It should begin with a sentence that both grabs readers’ attention and fulfils as many as possible of the basic information elements known as “the 5 Ws and the H”: who, what, why, where, when and how.

As David Dickson, director of SciDevNet notes in "What Makes News ‘News’?" it is important to take into account the type of news article that is required:

"It is vital that the journalist is aware which type of article he or she is intending to write, because the style and content of each type of article is very different, and they are sub-edited in different ways. For example, a news item should summarise the main points in the first three paragraphs. A feature article uses a completely different style of writing, and is much more descriptive, whereas an opinion article needs to express a strong, explicit opinion, which needs to be apparent from the very beginning." 

	Tips on content

Accuracy

· Be accurate – simplifying terminology does not mean sacrificing accuracy
· State facts clearly, especially about HIV/AIDS concepts such as the “window period”, or the confirmation test of infection 
· Keep background explanatory paragraphs handy, for example “AIDS is Acquired Immuno Deficiency Syndrome, an incurable condition of a body’s weakened ability to fight infections.” Or "People with AIDS die from a variety of infections and cancers which attack the body because of its weakened immune system."
Repeat basic information 

· Do not be afraid to repeat basic information

· Don’t assume readers have a scientific background or already know about the epidemic or virus, or how it is contracted

· Use clear, simple sentences

Be clear about technical information

· The HIV virus and the condition it causes – AIDS – have complicated biological and medical characteristics. Be clear about the biology of the virus and the immune system.

· Do not feel embarrassed to ask doctors and scientists to simplify.

· Always cross check with the doctor/ scientist that you have understood the information correctly.




For more tips on how to structure and write a news story, see advice from the Young People's Press, reproduced by the Media Awareness Network at http://www.media-awareness.ca/english/resources/special_initiatives/toolkit_resources/tipsheets/writing_news_story.cfm
For tips on writing a feature consult the online guide by econnect, at http://www.econnect.com.au/pdf/quicktips/writing_features.pdf
Writing a press release

A press release is a short summary of a piece of news, which you can use to publicise the key elements of your story to journalists. The purpose of a press release is to grab the attention of the media to a forthcoming event or an ongoing issue. 

Its most important feature is that it needs to be topical - it should make clear what's new. You can also use press releases as part of a marketing strategy to publicise a forthcoming event. 

The following tips on writing a press release were written by Natasha Martineau and are reproduced from the SciDevNet web site
 

What should a press release contain? 

The most effective press releases are written to a standard and simple formula. Key points: 

· Write in the active voice 

· Use everyday language and avoid (or explain) all jargon, technical terms and acronyms 

· Put the most interesting things at the start 

· Results and conclusions go before the background, method and so on (i.e. the opposite way round to a scientific research paper) 

Title 

Needs to be brief, contain major key words, and say exactly what the story is about. 

The five Ws 

The opening paragraph should answer the following questions: 

· Who (is involved/did the research)? 

· What (is new)? 

· Where (is the research/publication)? 

· When (does it take place/get published)? 

· Why (is it new)? 

For example: "Police [who] used tear gas to disperse protesters ripping down posters [what] in Indian-controlled Kashmir [where] yesterday [when] as tensions increased before next week's state election [why]." 

Body of the release 

Should contain further information about your story and set it in a familiar context. Stick to key points that support your message, and don't get too technical. 

Quotes 

Include a brief quote from someone directly involved with the story. It should sound like something someone could say, not what he or she might have written. 

Contacts 

It is crucial to provide in and out of hours (international) telephone and e-mail information for the press office and other individuals involved with the story (with their agreement). 

Notes to editors 

Include brief factual biographical information about the people or organizations involved with the story. 

Photo/filming/recording opportunities/pictures 

Advertising these opportunities to journalists may increase the chance of your story being covered if it is linked to something visual happening, or involves a celebrity. Journalists may bring their own photographers/camera operators. Include clear date, time and location details. 

Web references 

Give the specific URL of further information on a web site (e.g. http://www.scidev.net/ms/howdoi/index.cfm?pageid=58). 

Keywords 

News release services are likely to require keywords to help identify/search for the story. 

Embargoes 

These outline a time and date before which a story cannot be published, giving journalists extra time in advance to research and prepare a story. An embargo ensures that the story breaks when you want it to. Make it clearly visible at the top of the first page (e.g. 00.01 GMT). Your embargo should match those placed by any publication associated with your story. Journalists who break embargoes should be removed from your press distribution list. 
Distributing a press release 

Deciding on whom you are targeting will help you decide on how you want to send out your release. Journalists often receive far more press releases than they have space or time to cover, so sending out your release intelligently is as important as writing it in the first place. 

Before you send it out 

Always make sure the press release has been agreed to by all the parties mentioned in it (especially for quotes and contact details). Inform any interested parties, people or organizations about your release before you send it out to journalists. 

Whom should I send it to? 

Identify a named journalist (on a relevant news desk – science / news / local / national), and send your release straight to them. Your choice of journalist should be informed by the message you want to get across. 

When should I send it? 

Depends on the source of the story, and also which journalists you want to cover it. Think about embargoes (you will need to keep to the deadlines of any associated journal). Some days of the week (e.g. towards the beginning) are better than others (e.g. when competing stories come out). Some countries may have politically “quiet” times of the year, which may leave more space for other stories. Avoid competing against significant national or international events unless your story has relevance to them. 

How should I send it? 

Obvious channels of communication include post, fax, e-mail and web sites. 

Post and fax: make sure all letters and faxes are clearly addressed to a named journalist; maybe follow up with a phone call (mornings better). 

E-mail: put a brief title in the subject line that summarises the story; include the release in the body of the message not as an attachment. 

Web site: putting your release on your own web site is a good reference point (you will need to tell journalists it's there) and enables links to relevant sources of further information and pictures. You can also post it on other web-based news services regularly visited by journalists (e.g. http://www.alphagalileo.org and http://www.eurekalert.org). 

Distributing pictures: always include a caption and photo credit; put photos on a web site and include a direct link to the page in an e-mail (do not send as attachments). Make sure any hard copies are good quality. 
Following up your press release 

After the release… 

· Ensure that you (or an informed colleague) are available for interview, or to provide further background information and explanation once your release reaches a journalist. 
· Familiarise yourself with how journalists work and what information they will need; be prepared for any question or approach. 
· Provide prompt and informative answers; equip yourself with basic facts and figures. 
· Be aware that journalists from abroad may approach you out of hours. 
· Leave reliable contact details with your colleagues. 
· Sort out organizational logistics and permission for photographic, sound recording or filming opportunities in advance. 
· Evaluate your experience: note down questions you find hard to answer. 

· Keep a record of the press coverage you generate, and inform colleagues, press offices, managers, funders etc. of what you have achieved. 

· If you don't like the coverage you receive, think about how you could have presented your work in a different way to communicate the message you wanted to get across. 

· Note the names and contacts of journalists you enjoyed working with, and keep in touch. 

· Make an archive of your news releases available on your web site. 

Press conference 

If your story is likely to be contentious or involves several key players with different angles, consider holding a press conference. 

· Find a venue accessible for journalists; aim for it to last for less than one hour; hold it towards the start of the day. 

· Use a press release and national Press Association to advertise the conference. 

· Ensure that speakers are well briefed; encourage short, punchy descriptions of their opinions or outline of their story; discourage too much history or methodology; ask them to identify themselves clearly and speak for 5-10 minutes; do a trial run. 

· Provide copies of the press release, including speakers' full details and contact details. 

· Find a chair for the conference who understands both the story and the needs of the media. 

· Allow time for the journalists to ask questions (prepare speakers with likely questions). 

HIV/AIDS issues in the news

Examples of HIV/AIDS issues that have recently been reported by scientific researchers and have received media attention include:

Prevention of mother-to-child transmission

A sample abstract on a study aiming to prevent mother-to-child transmission of HIV is “Strategy for preventing vertical transmission of HIV: a Bombay experience”, in the journal Indian Pediatrics, 2001, 38:132-8 http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=11224577&dopt=Abstract 
News stories and other reports on this issue can be found through a search of News Services at http://www.aegis.com, and by searching via Google http://www.google.com or Yahoo! http://www.yahoo.com.
Transmission of HIV through “dirty needles”

An example abstract of a research publication reporting a possible link between contaminated needles and HIV transmission is “Evidence of Iatrogenic HIV transmission in children in South Africa”, published in the British Journal of Obstetrics and Gynaecology, 2003, 110:450-2 http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=12742327&dopt=abstract
Examples of follow up stories in the media are at http://www.aegis.com/news/bbc/2003/BB030504.html and http://eurekalert.org/pub_releases/2003-12/ns-wao120303.php. Others can be found through a search of News Services at http://www.aegis.com, and by searching via Google http://www.google.com or Yahoo! http://www.yahoo.com
Male circumcision as a strategy for reducing HIV transmission
The South African Cochrane Centre recently published a review of studies investigating the possibility of introducing male circumcision as a strategy for preventing HIV transmission from women to men through unprotected sexual intercourse. The report concludes that although there is a “ground swell” of support for this strategy, there is as yet insufficient evidence to support its widespread adoption, and that larger randomised controlled trials are needed to address the issue. 

“Male circumcision for prevention of heterosexual acquisition of HIV in men”, Cochrane Database System Review 2003;(3):CD003362

http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=12917962&dopt=Abstract
News stories and other reports on this issue can be found through a search of News Services at http://www.aegis.com, and by searching via Google http://www.google.com or Yahoo! http://www.yahoo.com.
HIV vaccine research

Examples of scientific abstracts relating to HIV vaccine research can be found at the web site of the “AIDS Vaccine 2003” conference in New York, September 2003. http://www.aidsvaccine2003.org/2003/ 
Sample reports from the conference are available through free registration at Medscape http://www.medscape.com/viewprogram/2681, and at the AIDS Vaccine Advocacy Coalition http://www.avac.org/snapshots.htm
Microbicides research

Examples of scientific abstracts relating to microbicides research can be found at the web site for the Microbicides 2002 conference in Antwerp, Belgium, in May 2002. http://www.itg.be/micro2002/
News stories and other reports on this issue can be found through a search of News Services at http://www.aegis.com, and by searching via Google http://www.google.com or Yahoo! http://www.yahoo.com.
� � HYPERLINK http://www.scidev.net/ms/howdoi/index.cfm?pageid=55 ��http://www.scidev.net/ms/howdoi/index.cfm?pageid=55�


� Adapted from “What makes news, news” by David Dickson, director of SciDevNet. The original tips were prepared for a science communication workshop in Entebbe, Uganda, 2002. Workshop report available online at � HYPERLINK "http://www.scidev.net/ms/hivaids/index.cfm?pageid=103" ��http://www.scidev.net/ms/hivaids/index.cfm?pageid=103� 





� Kampala, April 2003, and Chennai, November 2003.


� This point relates to a backlash against an information booklet published by the local Dehra Dun-based non-governmental organization Sahyog that promotes women’s health and rights. The booklet explained how HIV is spreading in the Uttaranchal state in India, but contained graphic descriptions of oral and other forms of sex which readers found offensive. Some people, including politicians, seized upon the publication as an excuse to accuse the organization of creating an AIDS scare in India.


� Kampala, Uganda (April 2003) and Chennai, India (November 2003).


� From the Panos South Asia publication “AIDS Reports: Investigating an Epidemic”. � HYPERLINK "http://www.panos.org.np/resources/publications/" ��http://www.panos.org.np/resources/publications/�





� � HYPERLINK http://www.scidev.net/archives/hdi_popups/press_release.html ��http://www.scidev.net/ms/howdoi/index.cfm?pageid=58�
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