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About this document

These materials are part of the Multimedia Training Kit (MMTK). The MMTK provides an integrated set of multimedia training materials and resources to support community media, community multimedia centres, telecentres, and other initiatives using information and communications technologies (ICTs) to empower communities and support development work.
Copyright information

This unit is made available under the Creative Commons Attribution-NonCommercial-ShareAlike License. To find out how you may use these materials please read the copyright statement included with this unit or see

http://creativecommons.org/licenses/by-nc-sa/1.0/legalcode 
Introduction to radio browsing

Many of you will have used the internet to enrich your own programmes. But have you ever thought of giving your listeners access to these online resources as part of their everyday lives?

Radio browsing uses broadcasting as the interface between the internet and marginalized communities, providing indirect access to those who do not have computers and may not understand the languages mostly used on the web. 

During a radio browsing programme, the presenter searches the internet in response to listeners’ questions. With the help of a local expert, who is the guest in the studio, the findings are discussed on air. In this way, the entire community has access to online information, contextualized and explained in their own language. While listening to a radio browsing programme marginalized communities become aware of the internet and its potential. For them the world of information and communications technologies can slowly become demystified and accessible.
The radio browsing model can be effectively run by community radio stations or community multimedia centres (CMCs). Telecentres provide communities with public access to the internet, including equipment, training and technical support, enabling even the most remote village to communicate and exchange information with the rest of the world. A CMC combines community radio with a community telecentre.
Preparation of a radio browsing programme

Audience/topic



First you need to select your audience. For example, you might decide to have a programme for women on Monday, farmers on Tuesday, and children on Wednesday.

Once you have defined your audience, you need to decide on a topic for your radio browsing programme. If you are thinking of local farmers as your audience, information relevant to the work they do in farming is probably going to be of interest to them. 

You can also invite listeners to send in questions (by phone, e-mail, post or in person, depending on the radio station’s infrastructure). Based on this feedback, you can explore what topics you need to cover. 

Focus is extremely important in radio programming. If you jump from one topic to another, your listeners might lose interest and stop listening to the programme. 

Content on the internet has been generated for a diverse and global audience - but that information does not become knowledge unless it is locally communicated and contextualised. For example, agricultural techniques, market prices and weather forecasts available online need to be made relevant for local circumstances in order to improve the day-to-day lives of rural communities.
The challenge of a radio browsing programme is to interpret information from the internet to satisfy the specific needs of your target audience. 

Finding information on the internet
Preparing the content for a successful radio browsing session involves a lot of work. There are a number of ways to find the content you need.

Search engines

Search engines are an important tool to help you navigate through the wealth of information on the World Wide Web.
Below are some searching tips; more detailed guidance on effective searching is provided in the MMTK “Searching the Internet” unit: http://www.itrainonline.org/itrainonline/mmtk/searching.shtml 
Searching tips

Google is a straightforward search engine and it is easy to use: http://www.google.com/. Here are some techniques to make your search more effective: 

· If you have a specific question, break it down into keywords. Try to use at least three nouns or objects, putting the most important first. For example, if you type in Kothmale, community, radio you will have the Kothmale community multimedia centre web site somewhere at the top of the list of search results. 

· In order to improve your search, enclose phrases in quotation marks. For example if you type in “veterinary services” Chennai, near the top of the list of results you will have the “Chennai Best” web site which provides a directory of essential phone numbers including local vets.
Portals and “trusted” web sites

The internet provides a lot of information. But how can you guarantee trustworthy sources? 
Reliable and targeted web portals such as OneWorld.net provide a useful entry point to information from thousands of trusted partner organizations around the world working on issues from AIDS to trade and women’s rights. 
The web sites of United Nations agencies such as the World Health Organization (http://www.who.org/) and the Food and Agriculture Organization (http://www.fao.org/) are a good place to look for reliable information on health- and agriculture-related topics in English, French and Spanish. 

In general, the web sites of the UN agencies (http://www.un.org/aroundworld/) and big international non-governmental organizations such as OXFAM (http://www.oxfam.org/) or CARE (http://www.care.org/), as well as the web sites of organizations you know and trust, can offer reliable information.
E-mail

E-mail can be another useful way to answer your listeners’ queries. For example, if a listener wants to know when a particular course is starting at a university and the information is not available on the web, your could e-mail the university on their behalf.
If in doubt, leave it out!
If you are not sure about the accuracy and trustworthiness of the information you find on the internet, do not use it. 

Referencing information 
Once you have gathered the appropriate information for the radio browsing session, you need to make it available for easy reference:

· You can make printouts of the relevant web pages. 
· You can also download web pages to the hard drive of your computer by going to “File” in the top left corner of your browser (Internet Explorer for example) and choosing “Save as”. You will need to save the web page somewhere on your hard drive (C:) – it’s best if you create a specific folder for materials for your programmes.

· You can open each web page you need for your programme in a new window and minimize it – the page will stay at the bottom of your screen until you need it. 
· If you have limited connectivity, this can slow your computer down and your connection may cut out, in which case, if possible, you should save these web pages “offline”. There are a number of ways of doing this:

· In Internet Explorer, check the “Make available offline” box when you are adding a web page to your Favorites/Bookmarks (more about adding a web page to your Favorites/Bookmarks in the next section):
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· If you already have the web page in question in your Favorites/Bookmarks you need to scroll your cursor over it, right click with your mouse and then choose “Make available offline”. You might have to choose the settings for this process – just follow instructions. An example in Internet Explorer is below: 
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· “Offline browsers” such as WebWhacker allow you to save whole web sites to your hard drive: http://www.bluesquirrel.com/products/whacker/ 

Bookmarking web sites

Don’t forget to bookmark sites you find along the way which you may want to return to later. You can do this by clicking on “Favorites” in the top bar of Internet Explorer, then clicking on “Add” (in Netscape and Mozilla click on “Bookmarks”). This will add the web address of the site you wish to bookmark to your “Favorites” or “Bookmarks”. 

You can also create a directory of useful web pages in your bookmarks by clicking on “Favorites” and then “Organise Favorites”. You will then see the option “Create folder” which will enable you to create a specific folder for storing your radio browsing materials. 

For more information on bookmarking see the section on “Building up a personalised well-structured bank of links” in the MMTK unit on “Searching the Internet”: http://www.itrainonline.org/itrainonline/mmtk/searching.shtml 
Content variety

It is important to prepare a good variety of content for your radio browsing programme:

· Interviews recorded with local people could serve as case studies to compliment the studio discussion. 
· Invite a local expert to talk about the topic you are focusing on. Not only can local experts explain the information you found on the internet in local languages, but they can also contextualize it by making it relevant to local circumstances. You may want to invite more than one guest in order to offer a different perspective to your listeners or to be able to translate the content into an additional local language.
· You might want to invite some people from the local community that make up your audience to take part in your programme.
· CD-ROMs provide a wealth of reference material. They can store a lot of information (some can store up to 700MB which is 500 times more than what can be stored on a floppy disc). You can find encyclopaedias, books, music or special effects on CD-ROMs. 
· If you have access to a CD-burner which can copy any file onto a blank CD, you can also put everything you need for your radio browsing programme on a CD-ROM – web pages, audio clips and your script. More information on burning a CD-ROM is available in the MMTK unit “Writing CDs with Nero Burning ROM”: http://www.itrainonline.org/itrainonline/mmtk/nero.shtml 
There is also a considerable amount of copyright-free audio on the web that you can use. For example, OneWorld Radio (http://radio.oneworld.net) is an online resource of copyright-free audio and information about other web sites that offer audio for free.

It is good to have content in a variety of forms, but always try to stick to one issue at a time. 

If your topic has more than one issue, try to divide your programme into different sections. 

By sorting through listeners’ questions, you will probably be able to define different issues within a topic that concerns your local population. For example, if you have a 45 minute programme for farmers, you might define 3 issues: animal husbandry, crops and market prices.

Preparing your studio 

There are a few preparations you need to make before you go on air with a radio browsing programme, apart from your normal studio preparations: 
· Although you might be able to surf the internet while on-air, it is always good to have everything on your computer as a back-up – the connection can go down at any time, even in the best equipped offices. Have all the relevant information you need on the hard drive or on a CD-ROM and make sure that it’s easily accessible.

· If you are playing audio from your computer, you need to make sure that the studio console is wired in such a manner that sound from your computer is fed directly in to the broadcast. When you open a fader on the console, you should be able to hear the audio you are playing on the computer. Make sure this is working before going on-air.
3, 2, 1 – you are on-air!
As the presenter, you need to describe the process of navigating the web, explaining terms such as “homepage” and “link”. This will enable your listeners to become familiar with the language and geography of the internet, and will motivate people to use the technology themselves.
Start your programme by providing some background to the topic you are focusing on. Summarize the content you found on the web sites or ask your guest(s) - local experts - to give a short description of the issue. 

In each of your sections, try to use all the material you collected – web sites, sound clips and music. 

Try to answer listeners’ questions by explaining what you have found on the internet, and drawing on the responses of your guest(s) in the studio.

Measuring the impact of your programme

In order to measure the impact of the programme, you need to determine who listened to the programme and what their reaction to it was. 

In order to find out who your listeners are and to involve them in the programme, you can end the programme by setting up a mini-competition: ask a question related to the programme and offer some kind of prize or other incentive. For example, winner(s) could be invited to be guests in the next programme. 

Once you have identified your listeners, you need to collect information about them (age, education, social background) as well as what they said about the programme and how useful it was (or wasn’t) to them. 

This is valuable data for you as the programme producer, which you can use to plan your next radio browsing programme. It will help you make changes to reflect feedback from your listeners. 

Storage and distribution of information

The radio browsing programme involves a lot of effort and so it is important to store and exchange the information you have generated. 

One way to do this is by creating a community database, cataloguing locally relevant content in local languages for future reference. Let listeners know they can come in and access these resources at the community multimedia centre. More information about this is available on the UNESCO Training web site
; see also the MMTK units on “Databases”
 and “MS Access”
.
Now that you have made your programme, you can identify sections that you think might be interesting for other radio stations in your language to re-broadcast, and upload them to an online database such as OneWorld Radio. More on how to upload and download programmes is available on the OneWorld Radio site.

Checklist
· Identify a specific audience for your radio browsing programme.
· Select relevant themes to suit the interests of this audience.
· Encourage listeners to help you choose topics by sending in their questions by postcard, e-mail, on the phone, or in person.
· Use internet search engines, portals, CD-ROMs, local interviews, online audio databases and music to add diversity to your programme. 

· Invite a local expert to help you present the information about the chosen topic.

· Explain terms related to the internet when you use them on air. This will allow your listeners to become familiar with the language and concepts of the internet, and will motivate them to use the technology themselves.
· Store the information gathered on a community database to build up local resources and encourage individual use of the computers and the internet.
· Re-broadcast your finished programme or exchange it online to reach a wider audience.

 










� Some of this document has been adapted from the script for the UNESCO video “Step by Step: A Guide to Radio Browsing”.


� � HYPERLINK "http://portal.unesco.org/ci/ev.php?URL_ID=1520&URL_DO=DO_TOPIC&URL_SECTION=201&reload=1071347461" ��http://portal.unesco.org/ci/ev.php?URL_ID=1520&URL_DO=DO_�TOPIC&URL_SECTION=201&reload=1071347461� 


� � HYPERLINK "http://www.itrainonline.org/itrainonline/mmtk/databases.shtml" ��http://www.itrainonline.org/itrainonline/mmtk/databases.shtml� 


� � HYPERLINK "http://www.itrainonline.org/itrainonline/mmtk/nero.shtml" ��http://www.itrainonline.org/itrainonline/mmtk/nero.shtml� 
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