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About this document

These materials are part of the Multimedia Training Kit (MMTK). The MMTK provides an integrated set of multimedia training materials and resources to support community media, community multimedia centres, telecentres, and other initiatives using information and communications technologies (ICTs) to empower communities and support development work.

Copyright information

This unit is made available under the Creative Commons Attribution-NonCommercial-ShareAlike license. To find out how you may use these materials please read the copyright statement included with this unit or see 

http://creativecommons.org/licenses/by-nc-sa/1.0/legalcode 

Introduction

Radio is by far the most accessible, pervasive and economic medium for disseminating information. This unit looks at radio formats: the ways in which sound components (voice and music) are presented to the listener to convey a message. 
Radio formats apply to three broad levels:

· Radio stations

· Radio programs

· Program components

Radio formats create an appropriate “shape” for program content, and prepare the listener for that content. For example, drama allows the listener to identify with the characters created by the voices, thereby helping to get the program’s message across, while the use of pop-music formats creates a context for radio as “company” for every day activities. 
A community radio station’s choice of formats should relate to the objectives of the station and the impact it wants to have on listeners.

Radio stations

Every radio station has its own “radio sound”. Its particular sound is what characterises community radio and makes it distinct from commercial or public radio. Commercial radio targets it audiences with a view to selling advertising. Public radio serves the state’s interest, which may include the public’s interests, depending on the country. Community radio supports the community’s interests and works for social change. Listeners should recognise themselves in the radio sound of their community radio. 
Talk radio

Some stations are known as “Talk radio” because they broadcast mainly talk shows, interviews, call-in discussions and news. Talk radio stations may focus on particular topics such as health or public affairs to define their radio sound. In recent years there has been an increase in the number of news radio stations.
Music radio 

Some commercial radios are known as “music radio” because of the large amount of music they play. Other formats (news, interviews, magazine) are used as complements to the music. Music radio stations generally focus on a particular type of music, such as popular, classical, rock, country, or “oldies”. 

Many radio stations have licence regulations or requirements regarding quotas, for example the percentage of music by local artists as compared with international artists.
General radio

Most radio stations fall under the category of “general radio”. This means they combine different program formats and address a general audience (which may vary depending on the time of day). The “general radio” schedule tends to include morning shows, household or children programs, midday magazines, afternoon music magazines, home shows and evening musicals, talk back and feature shows. 

Most community radio stations follow a formula combining 60% talk to 40% music. 
Radio regulations 

Radio is a highly regulated activity. National legislation usually fixes the broadcast characteristics of public, commercial and community radio through licence quotas. This regulation determines the percentages of music, talk and advertisements. There are also specific regulations limiting what can be said or broadcast. For example, inciting racial hatred or ethnic vilification are often forbidden. 
Community radio stations needs to conform to quotas and standards established in the legislation as commercial or public broadcasters do. This calls for a clear definition of the formats it uses in its programming and how they respond to its mission.
	The programming format schedule

The programming schedule is a weekly and daily account of all the programs to be broadcast, what time they will be aired and their duration. It should also consider, where applicable, the languages used. The schedule should also give a brief description of the content of each program.

Community radio broadcasts present themselves as a series of programs with formats of different types and duration. In between programs there are specific formats that play the role of bridges (Station ID, etc.) or that address specific objectives (advertisements, Public Service Announcements, sponsorship billboards, etc.).

The Hot clock, or “log sheet” is a minute-by-minute plan of the time to be spent on air during each program. This allows for proper planning of music and talk spaces before going on air and allow presenter, producer and technician to know at all times what will be happening next.




Radio programs

A radio program deals with a specific topic or theme using various radio components or formats (jingle, music, interview, etc.) intended for a specific audience and broadcast regularly. Regularity is an essential element in the broadcast of a radio program as its audience will grow from listening to a specific program or type of program at a particular time.

Radio programs usually combine several formats. For instance, a news program might present a news bulletin, feature an interview and include phone-ins from the audience.

Key categories of radio programs are:

· News programs

· Magazine programs

· Talk and talk-back (phone-in) shows

· Music

· Drama

News programs

News programs are usually a combination of news, features, reports, interviews and discussions about current events. For example, a midday news program might include a news bulletin, an interview that further develops an issue raised in the news, followed by phone-ins from the audience.

Magazine programs

Magazine programs cover one topic or several topics in some depth. They offer an assortment of items that are defined by content or the target audience (for example women’s programs and health programs). Magazine programs may combine a range of formats such as talk, music, and interviews.
Magazine programs usually need to be prepared by a team. 

Talk and talk-back (phone in) programs
The talk show consists mainly of talk by the presenter/s, possibly interspersed with features, news and some music. Early morning shows often use this format, combining reviews of the newspapers, weather, arts, etc. 

The talk-back show (phone-in) is a guided interaction with listeners over the phone on specific topics. 

In both types of show, the presenter plays a key role in maintaining the flow of conversation, promoting dialogue and summarising discussions.

Program components

Program components are the basic elements or building blocks of radio programs. The following are some common radio formats, one or more of which can be used in a radio program. 

News bulletins
A news bulletin presents information about local, national, and international news and current affairs in order of importance or interest. 
Each news item starts with a lead of not more than fifteen words which sets the context. The lead must be succinct, punchy and of immediate interest. 

New items should answer the questions Who? What? Where? When? and Why? 
	What? Who? Where? 

A tsunami or gigantic wave has caused tens of thousands of deaths in nine countries in the Indian Ocean. The most devastated countries were Indonesia and Sri-Lanka.

When?

The tsunami engulfed whole communities at midday on December 26, 2004.

Why? How?
Authorities say the tsunami was caused by a massive earthquake below the sea off Indonesia. The high number of deaths was due to the concentration of people along the coastline because of the tourist industry. The natural catastrophe has highlighted the general lack of alert mechanisms in relation to earthquake detection. 

The sea retreated, emptying bays and inlets, before the tsunami smashed onto the coastline, destroying everything in its path and killing tens of thousands of people in a matter of minutes.

Other aspects

Devastated areas will take years to rebuild with the support of the international community, said the UN Secretary General.




Reports 

The report is a complement for the news bulletin and is usually done from the field. It answers the question: What is going on? It places the event or situation in its context, by giving an insight of previous events. It highlights the opinion of people participating in or affected by the event, and analyses the causes and consequences of the event. Reports can be broadcast live (by telephone, in the studio) or pre-recorded.
· A report should give all the details of an event; the journalist needs to choose a specific angle for the report, an “image” which will bring together all elements of the report. This also helps to prevent listeners “getting lost” in the report – unlike readers of written reports, radio listeners cannot go back to any details they may have missed.
· Reports require background research, which should be informed by the particular angle being covered. 
Features
The feature provides an in-depth perspective on an issue or story, and is usually longer than the report. Features:
· Require a clearly defined topic and angle or focus.
· Are scripted and edited.
· Often contain music, sound effects, interviews or vox-pops (short 1-2 question interviews with people in the street, designed to reflect the feelings of ordinary people on an issue or topic).
· Require thorough content research, for example by interviewing experts, conducting Internet research, and reviewing written documentation.
· Are usually part of a news bulletin or magazine program.
Interviews

An interview is a method of talking to one or more guest speakers to ask questions and extract information.
· Choose your interviewee carefully – they need to be a legitimate authority on the subject, or someone directly involved in the event.
· Discuss the questions with the interviewee before the interview.
· You both need to be clear about the key messages you want to convey to listeners (only 2 or 3).
· Summarise these main points at the end of the interview to further reinforce them

· Do not try to trick or surprise your interviewee.
· Be sensitive in how you conduct your interview e.g. if you are interviewing someone from a conflict situation.
Discussions and debates
Discussion is a conversation between the host and one or more guests on a particular topic. The purpose of a discussion may be to provide information, give advice on a specific topic, or encourage the community to express itself on an issue. A debate is a discussion in which people with opposing views on a topic present and discuss their positions.
· Listeners can be involved in debates and discussions through phone-ins.

· The host is the facilitator and is responsible for managing the discussion; s/he needs to be familiar with the topic being discussed.

Phone-ins (talk back)
In a phone-in or “talk back” listeners are invited to phone in to the radio station during a segment of the show to express their opinions on the topic under discussion or to share their experience. Phone-ins are an effective way to create dialogue and interaction with listeners.
· Radio presenters need to be skilled at keeping the conversation flowing and staying on track in relation to the main topic.
· Presenters need to be quick thinking and acting when faced with potentially tricky situations, such as an angry or abusive listener.
· Not all radio stations have the requisite technical infrastructure for phone-ins.
Radio drama

Radio drama tells a story. The story could be fiction, or it could be based on real-life issues and events: 

“Drama is an effective tool to help listeners connect with issues on an emotional level. Radio dramas are widely used in Africa, Asia and Latin America, especially to present information about social issues.” (http://www.iwmf.org/training/radio/module3/page6.php) 
Edu-drama is drama used for an educational purpose. Edu-drama
· Is an excellent tool for conveying the colour and drama of everyday life, while raising social issues in an entertaining way using the vernacular.
· Has immediate appeal to people of all ages, income groups and cultures.
· Lends itself to all manner of genres, humour and modes of presentation.
· Is excellent in helping to tackle difficult social issues and contributing to social change.
Drama and edu-drama can range from a few minutes to over half an hour in length.

Talks or vocals
Talks or vocals are short scripted stories or commentaries, usually of no more than two minutes. Talks can be used as an introduction, a highlight or to facilitate discussion on a topic. Talks 
· Often use a “hook”, usually a question, to get the listeners’ interest.
· Should use a friendly, personal tone.
· Can use “surprises” and twists to maintain the attention of listeners.
Editorials
An editorial is a short piece that gives the station’s point of view on an issue or event in order to shape audience opinion. Editorials can be used, for example, to support or propose policies or courses of action.

Music

Music is a key element in many radio programs, and is often used as a linking device between elements of a program. 

The music format is an arrangement of instrumental or vocal sounds. There are many styles of music which can be classified in a variety of ways e.g. jazz, classical, pop, country and western, vocal, and instrumental - particular formats are used to reach specific audiences. 
· Choose music to suit your type of show or program content.
· Music research is an important component of programming. Unless the broadcast is done directly by the performer in the studio, music has to be bought or received as a promotional gift by the radio, and is usually subject to copyright. 

· Because of the large volume of music in a radio station’s music library, it is essential to organize it into categories to facilitate its use by presenters.
· Radio presenters need to familiarise themselves with the copyright laws relating to music, and with their station’s license regulations.
Jingles
A jingle is a simple, catchy tune or rhyme, often used in advertising, to attract the listener’s attention and reinforce a message. Jingles are often instantly recognisable due to frequent repetitions and linking with particular themes, people, events, products, etc.

Community announcements

Community announcements are brief announcements of local information over the radio, ranging from lost pets to meetings about community projects. They are a basic service of community radio for its audience, providing a resource to people living in the area, reinforcing the interactive links between listeners and community radio, and supporting and empowering community organisations.
Advertising

Advertisements may consist of words, songs, music, jingles, etc. and are used to draw attention to a product or service. Often comprising a 15, 30 or 60-second spot, ads are interspersed at regular intervals during a radio program. 
· Advertisements are a source of income for the radio station.
· Advertising is usually governed by regulations as regards duration, frequency, content, etc.

Examples of programs and radio formats
	Time duration
	Type of program 
	Type of formats used
	Title
	Audience

	2-15 minutes
	News bulletin
	Jingle, news, reports, interviews, talks
	News from the community
	General

	27-57 minutes
	Magazine
	Jingle, interviews, feature, music, news, announcements 
	Women’s rights 
	Women

	27-57 minutes
	Magazine
	Jingle, radio mini-drama, interviews, music, announcements 
	Aunt Gemine
	Children



	25-57 minutes
	Magazine
	Jingle, radio drama, interviews, music, announcements 
	Golden age
	Elders

	27-57 minutes
	Magazine
	Jingle, radio drama, interviews, music, announcements 
	Community magazine
	General

	27-57 minutes
	Magazine
	Jingle, interviews, music, announcements 
	World music today
	Youth 

	27-57 minutes
	Magazine
	Jingle, radio drama, interviews, music, announcements 
	Your health
	General 

	27-57 minutes
	Talk show
	Jingle, radio drama, interviews, music, announcements 
	Mike is yours 
	General 

	1-3 hours
	Radio drama
	Jingle, radio drama, interviews, music, announcements 
	The decision
	General



	60 minutes
	Debate
	Debates, phone-in


	Our rights
	General

	15-60 seconds


	Station ID
	Jingle, vocals
	Station ID 
	General

	2-15 minutes
	Public announcements
	Jingle, vocals, announcements
	Community announcements
	General 

	15-60 seconds
	Advertisement
	Jingle, vocals


	Publicity
	General
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